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Tujuan penelitian ini untuk menganalisis pengaruh citra perusahaan dan persepsi nilai 
terhadap kepuasan pelanggan dan dampaknya pada minat beli ulang. Penelitian ini 
dilakukan di Starbucks Coffee Solo Paragon mall, Surakarta dengan populasi dalam 
penelitian ini adalah pelanggan di Starbucks Coffee Solo Paragon mall, Surakarta 
dengan sampel sebanyak 100 responden dan metode pengambilan sampel yang 
bersifat purposive sampling, purposive sampling adalah teknik penentuan sampel 
dengan pertimbangan tertentu. Alat analisis yang digunakan analisis regresi linier 
berganda, uji t, uji F dan koefisien determinasi (R2). Hasil analisis menunjukkan 
bahwa citra perusahaan, perceived value berpengaruh signifikan terhadap kepuasan 
pelanggan dan minat beli ulang hanya saja citra perusahaan tidak berpengaruh 
signifikan terhadap minat beli ulang. 
 







The purpose of this research is to analyze the influence of corporate image and value 
perception of customer satisfaction and its impact on re-buying interest. This research 
was conducted at Starbucks Coffee Solo Paragon Mall, Surakarta with the population 
in this research is a customer at Starbucks Coffee Solo Paragon Mall, Surakarta with 
a sample of 100 respondents and a method of sampling purposive sampling, 
purposive sampling is a sampling technique with particular consideration. Analysis 
tools used multiple linear regression analyses, t tests, F tests and coefficient of 
determination (R2). The results of the analysis show that the company image, 
perceived value has significant effect on customer satisfaction and re-purchase 
interest only the company image has no significant effect on re-buying interest. 
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